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Uncertain times, but 
opportunities still exist
2012 has started pretty much where 2011 left off, with uncertainty still prevalent in the stationery and office products 
market as both dealers and vendors wait to see what lies ahead this year. 
 
The slow economy and changes in consumer habits have hit large retailers in particular, resulting in the move towards 
smaller stores and cost cutting. Staples, thus far the most resilient of the big box retailers, said it plans several hundred 
job cuts in Europe and Australia after disappointing fourth-quarter retail sales. International sales fell 5% during the last  
3 month of 2011.
 
The economic conditions are forcing the sector to look at new ways of generating sales. One channel that continues to 
grow is the Internet and this issue of Visions & Trends includes an interview with Mark Baccash of Office 1 Superstore, 
which has developed a unique web franchising concept to generate new business. In conjunction with its franchise retail 
stores, Office 1 is investing in a program which focuses on appointing Associates to sell office products to friends on their 
social network using its website.

Examples such as Office 1 and those of other interviewees in Visions & Trends Spring show that there are still opportunities 
to grow despite these uncertain times.

Enjoy your reading!

The editor is authorised to refuse publication of material deemed to 
be contrary to the interests of the publication.

The law of 11 March 1954, in terms of paragraphs 2 and 3 of Article 
41, states, that copies or reproductions strictly reserved for private 
use of the copier and not intended for collective use and secondly, 
the analysis and short quotations for the purposes of example and 
illustration means that «all representation or reproduction, entire or 
partial, done without consent of the author is prohibited (article L. 122-4 
du Code de la propriété intellectuelle) of the intellectual property code..  
All copies must have the agreement of the Centre Français du droit de Copie 
(CFC) : 20 rue des Grands Augustins - 75000 Paris - Tel. 01.44.07.47.70 -  
Fax 01.46.34.67.19».

© Contents under copyright. All right at Hélios International, F-Avignon/France. 
No part of this guide may be reproduced without written permission from the 
publishers.
© Editions : Helios International®, 2012

The Second Chamber of the Toulouse Court and the First Chamber of the Seine 
Civil Court have judged that  the publishers of a Directory should not be declared 
responsible for errors that can be commited unintentionaly in the designation 
of names, addresses and professions of persons that are listed in this directory. 
(Judgement of Toulouse dated January 14, 1887 and judgement of the Seine 
Civil Court dated November 26, 1906, confirmed by the Paris Court of Appeal,   
October 19, 1910).

Colin WARD



2 / Visions & Trends - Spring 2012

Special Issue:
Paper

Editorial
p. 1	 Uncertain times, but opportunities
	 still exist

p. 8	 NEWS

p. 14	 PAPER
	L atest developments in office paper
	
interview: SUPPLIERs
p. 22	 Kores India sees potential in uncertain 
	 market
p. 26	A crimet looks to expand in new 
	 markets
p. 30	 Hopax revamps marketing strategy

PRODUCT FOCUS
p. 32	T rends and innovations 
	 for back-to-school 2012

INTERVIEW: DISTRIBUTORS
p. 36	O ffice 1 targets Ecommerce with 
	A ssociate Program
p. 40	V ectra Line: a key player in Hungary 
p. 44	 Wulff Group: Supplying Scandinivia

CONTENTS
Visions & Trends - Spring 2012



Visions & Trends - Spring 2012 / 3

ADVERTISERS

AF INTERNATIONAL..................................................................... 43

DOUBLE A.......................................................................... 1st cover

FELLOWES.................................................................................... 39

GUANGDONG HUALONG STATIONERY CO LTD/

KINARY............................................................................... 2nd cover

HIRA HOUSE LTD......................................................................... 33

HOPAX.......................................................................................... 25

LEE TACK....................................................................................... 29

MSE EUROPE......................................................................4th cover

PILOT CORPORATION OF EUROPE............................................. 13

PORTUCEL SOPORCEL................................................................. 11

PUKKA PADS................................................................................. 21

SYSTEMCARE................................................................................ 35

TESA SE........................................................................................... 7

PRODUCT FOCUS
p. 48	 Cleaning products set for a good year

Event preview
p. 52	 Stationery Show dates approaching

MARKET REPORT
p. 54

PRODUCTS FILE
p. 56	 Selection of products...

Event report
p. 60	 2012 kicks off with 
	 Hong Kong International Stationery Fair
p. 64	 Stable visitor numbers 
	 at Paperworld 2012

NEXT EVENTS
p. 70	 Some dates to remember...

QUICK FIRE QUESTIONS
3rd cover:	 to Jean-Pierre Maternowski, 
	 Majuscule

List of companies 
mentioned:

Acrimet 
AF International
ALBA 
Brepols 
Bruynzeel 
CCM 
DHA Siamwalla
Double A 
Elco 
Exponent World 
Faber-Castell 
Fellowes 
First Events 
G.A. Paper 
GfK 
Han 
Helveco 
Henkel 
Herma 
Hopax 
HP 
HSM 
Inkimio 
Innotech Appliance 
International Paper 
Kores 
Kores India 
Jalema 
Kaweco 
Kleinmann
Lecta 
Lyreco 
Majuscule 
Maped 
Messe Frankfurt 
Mitsubishi Pencil 
Mondi 
M-Real 
Nectere 
Newell Rubbermaid
Ningbo Johnshen Stationery Co. 
Novus / Dahle 
OCP 
Office1 
OfficeMax 
Pelikan 
Pilot 
Portucel Soporcel
Pukka Pads 
Rabito 
Sequana 
Shanghai Orange Leone Pens
Shiny 
Spicers 
Staedtler 
Staples 
Sunn One Company 
Suntex 
SYNNEX 
Systemcare 
TEXET / Hira 
Tombow 
Tjiwi Kimia 
Unipapel 
UPM 
Vectra Line
VOW 
WITH CNS 
Wulff Group



Subscribe to get
full content !




	AbonnezVous.pdf
	aa_couv.pdf
	bb_pub
	cc_edito
	dd_pub
	ee_sommaire
	isg062011
	isg042011
	ff_ssss


	xx_pub




